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The Cellar Bistro came to  be out of  a desire to  provide people with a place to  go f o r  fresh, preservative f ree foods and beverages. Whenever possible, we 
use organic products. We purchase from family owned businesses that  care about their customers as well as from whom they buy. We buy from businesses 
within our communities, or who arean integral part of their community and t r y  to  have a positive impact on the environment. By doing this, we feel weare not 
just giving you food to  eat, but we're generating business for others who are doing business like us. I f  enough people choose t o  operate in this manner, our 
world will continue being - a - better - place t o  live.50 spread the word. Share your experience with others and enjoy great food, great wine and great people. 

- - - - -  - - - -  - - - - -  - - - - - -  - - - - -  - - - -  - - - -  - - - -  

Hours: M-Th 11:30-9, Fri & Sat 11:30-10 

132 N. Hale Street, Wheaton, I L  60187 www. theceIlarbistro.com 630-653-6299 

Copyright @ 2011. The Cellar Bistro. All Rights Reserved. 3-2011 
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